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About BITCI

Key Sustainability Trends 2021

The Business Working Responsibly Mark





Our Members: A Network of Leading Organisations



How we support member companies 

Low Carbon Economy

We provide access to best practice and support businesses with practical management and 
monitoring systems. By facilitating forums for reflection and action, we ensure that businesses 
anticipate and are ready to meet the current, pressing challenges of our climate crisis, the pipeline of 
talent as well as the issues of social inclusion, diversity and accountability.

Inclusive Societies Sustainable Business 

• Low Carbon Pledge
• Green teams
• Biodiversity framework
• Circular Economy advice 
• Strategic projects

• Social Inclusion 
Commitment

• Sustainable Employment
• Business Action on 

Education and Employment
• Community Engagement 

• Bespoke Advisory Services
• Business Working 

Responsibly Mark
• Materiality Assessments
• CSR Strategy Development 

and Alignment

See our full services catalogue here

Leaders Groups, Network Events, Peer Circles, and Workshops

Business in the Community Ireland Services

https://www.bitc.ie/wp-content/uploads/2020/02/Services-Brochure-Business-in-the-Community-ireland.pdf


Key Sustainability Trends

“Sustainability is not a committee, a role, or a report….
It is the outcome of your business strategy”

– Rodney Irwin, World Business Council for Sustainable Development at BITCI (December 2020)

“Unilever, by running over the last 10 years a business model of 
decoupling our growth from environmental impact, maximizing 
overall social impact, and looking at multiple stakeholders long 
term…was able to get a shareholder return in excess of 300% of 
our competitors.”

– Paul Polman, former CEO of Unilever and Co-founder of Imagine at BITCI (November 2020)



Key Trends – the Changing Landscape 

Economic Governance & Leadership

• Economic Uncertainty

• Role of Technology

• Regulatory Environment

• Transparency & Accountability

• Role of Boards & CEOs

• Strategic Purpose & Decisions

Societal Environmental

• Inequality & Societal Division

• Health & Wellbeing

• Human Rights & Activism

• Climate Change

• Nature & Biodiversity

• Circular Economy



Trends Are Driving Behaviour Change

Greenwashing
Deeper 

Engagement



Greenwashing – Difficult To Hide 

“In a recent complaint to the Advertising Standards Authority, campaign group City to 
Sea claimed that Coca-Cola’s recycling descriptions are confusing for consumers and 
sometimes cause further plastic pollution. City to Sea’s Campaigns Manager, Steve 
Hynd, said: “We need green action, not greenwash to tackle plastic pollution.”

https://www.newfoodmagazine.com/news/100684/organisation-claims-coca-cola-is-misleading-public-about-single-use-plastic/
https://www.citytosea.org.uk/


Ratings Agencies Give Conflicting Information

“MSCI rates Tesla as one of the top global car 
manufacturers when it comes to ESG, while 
FTSE rates it last and Sustainalytics gives it a 
middling rating.”
Source: Irish Times



Toward Deeper Engagement 



Developed with industry & other stakeholders’ inputs

Third party verified: the National Standards Authority of Ireland 

Inspired by our 20 plus years of experience, by ISO 26000 and other standards

Practical: ISO based processes with Ethical, Social, and Environment content

Strategic: A means of embedding Strategic CSR and Sustainability into the organisation.

Business Working Responsibly Mark Background



Audit Content: Mark Pillars Assessed

• CSR Management & Communications
• Stakeholder Engagement

• Sustainable Procurement
• Responsible Products & Services
• Responsible Information & Promotion
• Customer EngagementG
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• Employee Communication
• Occupational Health & Safety and Staff Well-being 
• Learning and Development 
• Diversity and Inclusion
• Fairness and Transparency of Rewards
• Organisational Change Management 
• Flexible Working

• Carbon Management & Adapting to Climate Change       
• Energy Management
• Sustainable Transport and Travel
• Pollution Prevention
• Waste Management
• Biodiversity
• Water Management

• Employee Participation
• Corporate Giving
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Audit Scope: CSR Management System

Leadership

Operation

Evaluation

Improvement

Plan

Do

CheckAct

Plan

Organisational 
Context

Stakeholder
Needs

CSR 
Outputs Impact



Average Time To Certification…



40 Mark Certified Companies



2 Examples – Mark Companies



In Summary
The Mark Is The Mark Is Not

• A Strategic Business Driver
• Focused on Outcomes (Impact) 

More than Inputs and Outputs
• A Management System Approach 

(Commitments, Strategies, Plans, 
Actions, Evaluation & Reporting, 
Continuous Improvement)

• A CSR/Sustainability Guarantee
• A Tick Box Exercise
• A Marketing Campaign



Thank You!

For More Information: 
https://www.bitc.ie/csr-certification/
modonnell@bitc.ie

https://www.bitc.ie/csr-certification/
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